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2;3 Main messages

Digitalization at the centre of
sustainable development

The growing relevance of the digital
transformation for achieving greater productivity,
well-being and sustainability

A dynamic digital ecosystem

Technologybased companies, digitalization of
traditional sectors and digital applications to
create social and economic value

Effective connectivity and
skills development

Determine who uses and owilgital
technologies and solutions

Governance in the
digital transformation

Prioritizing digital policies, enhancing
institutional frameworks
and establishing appropriate
regulatory frameworks



The digital revolution In a
changing world



2;3 A complex global scenario

Environmental

Economiccrisis emergency Migration processes  Technologyrevolution
A Recession and inflation | A Planetary limits A In 2020, 281 million A Connectivity everywhere,
A Slumping global exceeded people lived outside all the time
goodstrade A Degradation and loss their country A Rise of global platforms
A Higher external debt of biodiversity of origin (4%) A Faster pace of technical
SRR - and ecosystems A Major economic, social, progress in all areas of the
A Liquidity constraints _ | I': T economy and society
and less fiscal space A Increasing pollution Cultural ana politica
impacts on countries A Emergence of 5G, Internet
of origin, transit of things (loT), Al, robotics

and destination and others



" Towards new consumption, business and production models

t%; Autonomous robots

Simulation
@ Integrated systems

| Value creation based on data,
@ Internet of things The knowledge and
Cybersecurity di g ™ smart systems
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@ Cloud computing age

@ 3D printing

Big data

Well-being

Augmented reality




Digitalization at breakneck speed

How much has the world changed World: value of exports of goods, services
In a decade? and digitally supplied services
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The market value of the digital industry Is surging

Market value of the most valuable companies
(Trillions of dollars)
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World / the Caribbean _/
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Traditional industry Telecommunications w Hardware
B Software and IT services M Internet services platforms and software B E-commerce platforms
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Digitalization is creating labour market tension

Digital | &
technologies
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Greaterjob

. : Need for skills
insecurity

Jobrisk
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Industrialized countries are placing digitalization
at the centre of productive sector development policies

Sweden
Produktion2030
United Kingdom The Netherlands
CatapultHighValueManufacturing | Smartindustry
Canada
SmartManufacturing Erance Germapy
: Industrie duFutur "dustrie 4.0 Japan _
United States IndustrialValueChain
ManufacturingUSA @mericafirst) Spain ltalia
Industria Conectada ltalia 4.0 Chlna. _
Madein China 2025
India Rep.of Korea _
Makein India Manufacturinginnovation

Australia
Next waveof manufacturing

. . . . . . . L X N N N N N
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Latin America
and the Caribbean
In the digital age



# Faster digitalization, new uses of technology and greater
Innovation as a result of COVIBEL9

Latin America and the Caribbean: sits to websites, by _
category, January 202@August 2022 Unicorns (201&2022)
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Surge in ecommerce,
mainly in the domestic market

Latin America: ecommerce, 20192021 Share of domestic transactions in ecommerce, 2021
(Billionsof dollars)
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A 2021: ecommerce website traffic is concentrated
in domestic markets (91%)

A Domestic ecommerce through regional platforms
and local retail platforms and cro¢srder ecommerce
through international platforms

Others
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A 2021: US$ 230 billion in value

A 2019%2021: 30% increase, driven
by domestic ecommerce(33%)
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The State has been a major digital transformation catalyst

Number of countries by rating on
the e-Government Development Index (EGDI)
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